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Group 25 // THE MARKET PLACE

““T S -’plioject aims to redefine the meaning of town centres, whilst embracing the existing | Y PN :
culture Qﬁ‘the area. T'he main issues affecting the high street are; the lack of visual intrigue, |
.d?s'connectig;n of the town’'s amenities and lack of diversity/coherent vision between retailers
,{aﬁd 'slervic:'est..Thi.'é project suggests redesigning the area as a market hub, encouraging new
:b@ﬁ?ésses to start out, and expanding the range of goods on offer; encouraging people to
j;tgy longer. Investing in the visual attractiveness of the high street by adding nature-focused,
recreatiopal spaces and creative outlets wolld deter vandalism and encourage positive social
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